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Public Relations and Communications

Our preamble sets the standard and basis for American Legion Public Relations and Communications.

 … “to foster and perpetuate a 100-percent Americanism; 

 to preserve the memories and incidents of our associations in the great wars; to inculcate a 
sense of individual obligation to the community, state and nation;”  … 

 “to promote peace and good will on earth; to safeguard and transmit to posterity the principles 
of justice, freedom and democracy;

 to consecrate and sanctify our comradeship by our devotion to mutual helpfulness."

We do this by communicating to our members and our community.  

Sound your trumpets, beat your drums.  Remember the sound of a parade?  It created attention.  This 
is the “why” in your public relations and communications program.  Our message, 

 We are proud to be Veterans

 We are proud to be American Legionnaires. 

 We are proud of our contributions to our community.

 We are here to serve and assist all veterans, especially returning veterans.

 We are here to assist the families of veterans

 We are here to promote Americanism, and 

 We want to serve our town, our state and our country.

Public Relations drives post membership.  It is also a key retention tool. It is your means of putting a 
face on veterans and what they do locally.  Candidates seek information on you before they commit to 
joining.  It is also the means to retain members.  They need to be proud of what they are doing and have 
done.  Tell their story.

Be visible  

 If you are not in the local paper or on the radio at least once a week, you are not visible.

 If your phone rings to an answering machine, you are not visible.

 If you don’t have a website you are not visible.
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 If you do a Google search for veterans or the American Legion and your town name and don’t 
have pages of hits that point directly back to your post, you are not visible.

An example:  A Chapel Hill realty group headed by a retired Navy Captain wanted to honor a veteran 
by doing a Fix-a-Home Project.  They needed a candidate, veterans’ assistance, financial assistance 
and coordination.  They contacted local American Legion Post 6 using the internet.  They found the 
post’s information and other projects helpful in determining it was a good resource.  The post 
partnered with another veterans’ group to fund the project.  The result:  A Korean War veteran’s 
home is now undergoing rehab.  It became a community service project of vets, realtors, volunteers, 
businesses, and journeymen.  It started with a web search.

Search Engine Results.  If Google is searched for a post in your town and cannot find a reference, it 
will give the address and name of the nearest like post!  Don’t send your customers away.   

Media searches for news and events.  The media, government, clubs, schools, churches and social 
groups use the internet to locate speakers, help with patriotic events, potential recipients of donations 
for veterans, outreach, etc.  Answering machines are ignored as they don’t get responses.  They are on a 
time-pushed deadline.  One post reports that they get more calls, “because a nearby post had an 
answering machine and would not answer the phone when called.”

The World is Changing.  Personal Computer sales are down significantly and laptop sales were gaining. 
This year, both are weak and smart phones are taking over.  Newspapers are thinner and most have 
consolidated/downsized.  Phone books have few listings. People are communicating by the web and with 
smart phones.  Today’s soldier talks to his family and friends from the combat zone!  News travels as it 
happens.  Returning vets are using the web.

Get into high tech!  This includes FaceBook, a we blog, a website, and other electronic media.  Get a 
Gmail address for your post; AmericanLegionMorganton@gmail.com.  Use for file sharing, YouTube 
access, Google Voice, Google Apps, Instant Messaging, free telephone service, mail forwarding, etc.  

Websites – Our silent recruiters.   Veterans see something in the news and search the web for more 
information.  It is the same with local media, schools, and students.  They hear about the American 
Legion and then look for information in their area.  What will they find?  Does your post have a website?

Search engines.  Search results for Morganton, NC, Post 506; reveals no local post website.  No 
community photos and no stories.  Only web presence is the Department-provided web page.  The first 
result should be Morganton, Post 506, with post news, photos, and projects.Public Relations and Communications;  © 2012-15  Lee Heavlin Page 2

mailto:AmericanLegionMorganton@gmail.com


American Legion
Department of North Carolina

 Google points to Legion.org first and then to NCLegion.org.  Nothing points to Post 506!

o NCLegion.org has a page for the post and telephone/email, but will they respond?

Local media uses the web to search for information. News media uses the web to locate information on 
posts, their activities, and programs.  Media uses the posted telephone numbers and email to contact 
the post.  Most rely on a telephone call and move on (hang up) when they get an answering machine.  

 Consider a Google Voice account with a dedicated line.  It uses call forwarding.  Messages are 
emailed to you, too.  Cost?  Zero!

 Google Voice also offers Conference Calling at no cost!

Build a website with WordPress.com.  WordPress.com is an awesome no-cost web site package.  You 
get to choose from a large selection of templates.  

 Obtain a dedicated address for a nominal annual cost.

 Publish post news, photos, videos, announcement to the Latest News component.  Replaces 
email announcements.  See District 12 website for ideas: 
HTTP://americanlegiondistrict12nc.org/

 Display static pages as your post’s marquee.  It’s your post’s storefront and your face to the 
community.

NCLegion.org. Publicize the Department’s Website.  It is full of current news, resources, the monthly 
mailing, and links to important sites and posts.    See:  HTTP://NCLegion.org

Department Programs

1. Post Newsletter of the Year Contest – Due Oct. 10th for Fall Conference

2. News Media Award – Due Feb 15th.  Acknowledge your media groups who have reported on 
post, veterans, and Legion activities.

3. Post Website Award -   Recognizes post  website communications effort.

Publicize Program Results.  Who won contests?  Post on your website.  Include a story and pictures. 
Next year’s information seekers will find what you did this year.  Write Press Releases for local media.

Networking

 Use post resources. Get your outgoing post or district commander to take you around to meet 
his contacts.  Keep him in the loop!  Two or more experts are better than just you.  
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 Media.  Visit your local newspapers and radio stations.   Share information. 
Promote post.

 Play nice in the sandbox.

o Join other civic groups.  

o Visit senior centers and residences for seniors.  Offer to be a periodic guest speaker or 
to host an event for them.

o Work with other veterans’ or support groups.

o Promote Legion Americanism programs and projects.

 Visit local schools, especially elementary and middle.  They have Flag Day events and need you.

 Support other groups’ projects.  For example, a member’s church is raising money to send 
phone cards overseas.  You can assist them.  They get credit and complete a project, your post 
is a hero and you get credit, too.

 Be visible.  You want your post to be the “go to group” for all things patriotic.  When there is a 
question about the military, you want your phone to ring!  Remember, “It only rings once.”  

 Share the exposure.  You are training or creating excitement that helps develop your post and 
prepares potential post commanders.

 Parade your post heroes.  Tell stories about members.  Share their community service projects 
in and out of the Post.  

o Local media and groups look for candidates for local awards.

o Local media may request to publish post blogs as local guest editorials.

Get into high tech!  This includes FaceBook, a we blog, a website, and other electronic media.  Get a 
Gmail address for your post; AmericanLegionMorganton@gmail.com.  Use for file sharing, YouTube 
access, Google Voice, Google Apps, Instant Messaging, free telephone service, mail forwarding, etc.  

Available resources

AMERICAN LEGION Public Relations Tool Kits are available on-line for viewing or download at 
Legion.org (HTTP://www.legion.org/prtoolkit)

Public Relations and Communications;  © 2012-15  Lee Heavlin Page 4

http://www.legion.org/prtoolkit
mailto:AmericanLegionMorganton@gmail.com


American Legion
Department of North Carolina

Sample North Carolina Post Website using WordPress.com.  Chapel Hill Post 6.  This site uses a 
combined blog and static web page model.  There are extensive links to other resources, videos, maps, 
photos, projects completed, and post activities. See:  HTTP://  americanlegionchapelhill.com  

Website Training:  

1. WordPress for Beginners.  Magazine format, $29.99 at Barnes and 
Noble (magazine rack). Amazon has similar titles for $9.99 and free for 
Kindle.

2. WordPress.com – On-line free training; text and video.

Software (no-cost)

1. Office Suite (text, spreadsheet, presentations).  LibreOffice.org.  Full office suite and PDF 
generator.

2. Photo editing.  Picasa by Google.  HTTP://picasa.google.com
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